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关于伊利 
About   Yili 



ԋ҈ҳַ 
About Yili 

ҳַῗҍ╖ ԅ8רẶ￼ѧᶂ҂ᵝҲў  
Yili is the NO.1 in Asia and global top 8 Chinese dairy company. 

 
ҳַῗѧᶂ ₩ῳᶽ ғᵝ ῳӰԅ￼҂ᵝҲў  
Yili owns the largest scale and the most perfect product line in China dairy industry. 

 
ҳַῗѧᶂᵪ  ḲᵃῊ ᵀḀ ҺᴣќᴈҺ‰֝ιѭ2008ẉרҖḀ Һᵙ2010ẉі╤ќᴈ
ҺώӗῸח￼҂ֺᵝҲў  
Yili is the unique enterprise in China who conforms to Olympic Standard and World Expo Standard, providing 

dairy products for both Beijing 2008 Olympic Games and 2010 Shanghai World Expo. 
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ԋ҈ҳַ 
About Yili 

2015 ẉҳַ ўỞᾠԄᶈўԓ 600қᶽԋι ֹ603.6қӺιᵃῼḫַ֜א 46.54қӺιᴥᴥӠὙѣ

ӈᾭᶭ ιẊὙ ṗҍ╖҂ў  

\lol ehfdph wkh iluvw phpehu ri ɒUPE 93 eloolrq foxeɓ1 \lol kdv dfklhyhg dq rshudwlqj uhyhqxh ri UPE 9316 eloolrq \xdq 

and net profit of RMB 4.6 billion Yuan in fiscal 2015, ranking No. 1 in Asian dairy industry. 

ᾭὯ‎◊χҳַẉἵ 

Data source: Yili Annual Report 
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ṀҚ ҟ 
Introduction of Leader 

潘刚  ( 董事长、总裁 ) 



ṀҚ ҟ 
Introduction of Leader 

主要荣誉 
External Recognition 
 
2016ẉι ᵀᶂᴵὙ ᴧṝ ḌᵔҺἄᵔ 
2016ιMember of UNDP Private Sector Advisory Board 
 

2011ẉιҍᶿ ╝–֧ ᷾ 
2011ιOutstanding Asia-Pacific Green Economy Leader 
 
2010ẉιҍᶿ–֧ᵬў                                                              
2010ιOutstanding Business Leader in Asia-Pacific Region 
 
2010ẉ, ᾡᴪѧᶂ￼ᵬўד Ҳў  
2010ιBusiness leader in Power of Changing China Awards  
 
2009ẉι2009ẉẙײᶽᴂҚ ╝  
2009ιTop 10 Chinese economics leader 
 

2007ẉιӟѧᴤḄῳԏ Ҳў ᷾                                  
2007ιChina-Russia friendship most elegant enterprise leader 
 

2006



ɒԅᶂ ɓ)ɒԅר ɓἇּצḫᾼ 

The "national networking" and "global networking" strategy 

ɒ  ộỳת ɓ)ɒᴦẪֳᾺɓת

Wkh ɒsuhflvh pdqdjhphqw % dqg ɒuhyhuvh lqqrydwlrq % pdqdjhphqw lghdv 

ɒḀ ɓ)ɒќᴈɓᶽ҆ҭ  Ổת

The strategic partner of the Olympic Games and the World Expo 

 

  
 

 ộỳת
Management Thinking  

 

        ҳַḊ ҨɒᴜẙҸ҈ ẙ ў ҈Ѧӌ Һ
ҮӪᶽ҈ᵬў ḹɓ￼ҳַ│ֱιὝṀҲў￼⅛ ₭ἄ  
 
                                                         ɋɋ ҳַ ᵽ ҆ ֲ 
 
Accumulation is more important than speed, the prosperity of the 
industry is more important than the success of individual enterprise, 
vrfldo ydoxh lv pruh lpsruwdqw wkdq exvlqhvv zhdowk1 Wkdwɏv wkh ydoxh 
that we hold in every step of our growth. 
 

                                        ɋɋ Pan Gang, President of Yili Group 
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财务数据 
Financial  Data 



ᾭὯ‎◊χԇᴻᾭὯ 
Source: Company Data 

Ѯ  ‰Ὕח
Financial Highlights 

 主要财务指标 
  Financial Highlights  

 Қ↓ṳε︣єӺζ  
 RMB(million)  

3Q 2015 3Q 2016 ᶭ ꞌ 
Growth Rate 

1-3Q 2015 1-3Q 2016 ᶭ ꞌ 
Growth Rate 

 ўỞᾠԄ 
 Revenue  

15,728  16,085  2.3% 45,879  46,171  0.6% 

 Ѯ ўחᾠԄ 
 Core Business Revenue 

15,411  15,943  3.5% 44,685  45,321  1.4% 

 ↄַ 
 Gross Profit  

5,446  6,132  12.6% 15,783  17,745  12.4% 

 ↄַꞌ  
 Gross Profit Margin  

35.3% 38.5% +3.13ppts 35.3% 39.2% +3.83ppts 

 ўַ   
 Operating Profit  

968  1,263  30.6% 4,044  4,529  12.0% 

 ặṞ҈⅔ԇᴻַ֜   
 Net Profit Attributable to  
 Owners of the Company  

975  1,178  20.9% 3,637  4,390  20.7% 

 ַ֜ꞌ 
 Net Profit Margin  

6.2% 7.3% +1.13ppts 7.9% 9.5% +1.58ppts 

 ⅛ ᾠ (Ӻζ 
 EPS (RMB)  

0.16  0.19  18.8% 0.59  0.72  22.0% 

 ֜ ғᾠ ꞌ 
 ROE  

- - - 18.7% 20.9% +2.17ppts 
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ᾭὯ‎◊χԇᴻᾭὯ 
Source: Company Data 

ᵩᴣ ת  ꞌזּ
SG&A Ratio 

ᶃχҳַ Ұ ᵩ  ꞌזּ
Selling Expense Ratio 

ᶃχҳַ Ұ ת  ꞌזּ

G&A Ratio 
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ᾭὯ‎◊χԇᴻᾭὯ 
Source: Company Data 

א ╙ᵙ  Ầᾟ 
Cash Flow and Capital Expenditure 

ᶃχҳַ Ұ ớ֜א ╙εᴅӈχ︣єӺζ 

Net Cash Flow from Operating Activities (million) 

ᶃχҳַ Ұ  Ầᾟεᴅӈχ︣єӺζ 

Capital Expenditure (million) 
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ᾭὯ‎◊χԇᴻᾭὯ 
Source: Company Data 

֫ ꞌ ℓώ״ 
Stock Dividend Rate 
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1 2 3

2016年 

公司计划 
2016 Company Plan 

2016年 

公司部署 
2016 Company Deploy 

营业总收入实现630亿 
Total revenue to reach 63 billion 

利润总额实现60亿 
Total profit to reach 6 billion 

升级质量领先战略，强化食品安
全与生产安全管理 
Upgrade the leading quality  strategy, 

enhance the food safety and 

production safety management 

 

以创新和国际化为突破，推动
公司整体业务持续健康增长 
Driving through innovation and 
globalization,  promoting  healthy  and  
sustainable increase of company’s 
business 

 

以“精准营销、精益运营、精
确管理”为目标，加强并夯实
核心经营能力 
Set "accurate marketing, prefect  
operation, precise management "as 
goal, enhance core operating ability 

ṝῺ 
Business Outlook 
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企业文化和 
品牌理念 
Culture and Brand 
Concept 



信条 
Belief 

Ҳўᾰק



Ҳўᾰק 
Our Culture 

愿景 
Vision 

成为全球最值得信赖的健康食品提供者 
Becoming the most trusted health-food provider 
around the world 

• 为世界提供最优品质的产品和



共 赢 
Win-Win 

卓 越
Excellence 

担 当
Accountability 

创 新 
Innovation 

核心价值观 
Core Values 

Ҳўᾰק 
Our Culture 

Ὑ  
Exceeding expectations continuously   

Ọṓזּ  
Whole heartedly embracing responsibility 

ῄᾺῄ  
Inventing and progressing each and 
every day 

ᾊἐԊ  
Progressing hand in hand for collective 
strength and superior results 
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Ҳўᾰק 
Our Culture 

伊利精神 
 The Spirit of Yili 

ҳַҚҨḊ ḅ ￼ѮҚ Ọỗι ṏ҃ԏῶ ẙ үỌᵙ

ẶἚ ҳַ￼ד ι ֧ҳַҚ⸗ῶ￼⁄Ọ ᵙד҅ ∂

ᴄ ￼Ҹ ᵝ  
With a strong ownership mindset, Yili people molded its unique core competitive 

advantages, including a spirit of accountability, outstanding execution capabilities, 

and exceptional qualities in the pursuit of excellence. 

• 忠诚守信，重情知恩 
     Be loyal, trustworthy, grateful, and value 

emotions  

• 勇于担当，用心做事 
     Be courageous in meeting challenges, 

diligent in overcoming them 

• 纪律严明，高效执行 
       Be extremely disciplined, highly efficient in 

execution 

• 居安思危，持续创新 
     Be vigilant, ever-innovative 

 
• 自律自省，风清气正 
     Be self-disciplined and self-reflective, 

fostering a virtuous atmosphere 
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ᵝⱲ  
Soul of Brand 

滋养生命活力 
Nourish for Life 

 

ῗӰẞ ᵝ￼ώӗ ιѼ 
ῗӰẞּו╗ΆẪ￼ Ṁ  
 
I t  is  the provider of  healthy  
food and also the advocator  
of  healthy l i festy le  
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  ᾳּיԓ ᴮҳַḫў ᵽ Ұῶ ԇᴻε ɒԇᴻɓζ ֺι ԋӡỤҝӗᴠ

Ԏѧ╧ᴣ￼ ўṝῺ ᴧṝἇּצ ῾‎Ỷ῟ ׁ ớ ᴦῑ ԇᴻ ׁḾ῾‎҆ҭ￼

♇ι Ḿ῾‎ Ӡ￼א Ѽј‗ἄḾἮ ￼ḫ Ἠ ψ ׁ ớ Ẋᴩֺ҈ ẇ

ᴵᴪᵼ ￼ẽᵠιץὐӇј ҈χҮ⁪└ט ḫ ∂￼ᴪק ∆ꞌᴪט ṴᶋҰ

ў ҅ ᶫע │ễ ᵙח ᴪק Ἦ ├ỴἮ  

This material is provided by the Inner Mongolia Yili Industrial Group Co., Ltd. (the "Company"). This 

presentation is a simple description, which is for reference only, not a complete version. Material 

involving industry, strategy, vision and other forward-looking statements is not substantive 

commitment to investors. Investors should be aware of investment risks. 

免责声明  
DISCLAIMER 
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